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VRPA President’s
Perspective

Melissa Cate, CPRP,
VRPA President

This summer,
for the first time
since | was a
young kid, |
caught afish, not
. justone fish, but
a whole bunch
of fish! The
thrill of doing so
reminded me of

4 “*  howimportant it
is to try new things — and particularly how
invigorating these new things can be when
done in the great outdoors. While summer
in the parks and recreation world is always
busy, this year | had the luxury of quite a
few fun excursions — a Cape Cod vacation
with two girlfriends, my daughter’s college
orientation & drop-off in Washington DC,
a weekend at a friend’s camp in Jay Peak,
concerts and parties in Massachusetts and
NH and an unforgettable family reunion in
Maine. It was at this family reunion, in the
far northeast region of Maine, that | visited
one of the most pristine and spectacular
areas | have ever been lucky enough to
experience. During this trip we spent time
fishing for small mouth bass, picnicking on
the shoreline and celebrating the life of my
stepfather who passed away this winter.
Separated from the hustle and bustle of our
daily lives, our group aged 7-79, was able
to enjoy time together outside, splashing
in the rain puddles, swimming in the lake,
sunning, talking, laughing and, of course,
fishing. It truly was a gift of time that we
were all so grateful for—and it emphasized
how essential it is to take a break, relax and
just be in the present.

While this summer has provided me
time for personal growth and recreation,
I am excited that fall brings several
opportunities for professional growth

continued Pg. 17
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10 Ways to Make the Most Out of a Conference
By Kate C. Farrar

(Look for the extra tips in italics for attending our upcoming 75th
Annual Vermont Conference on Recreation.)

ttending
conferences
might be one

of the best things you
can do for your career.
You’ll learn about
industry trends, gain
some new skills, and
make all kinds of new
connections.

But all those speakers, sessions,

contacts, and conversations can also be
overwhelming. Besides bringing boatloads
of business cards and collecting them
from other people, what else should you
be planning on when you have an event
coming up? From prepping beforehand

to having a great time while you’re there,
here’s what you need to know to make the
most of your next conference.

Network » Learn » Empower

continued Pg. 6

Promoting Parks & Recreation’s Role in

Economic Development
A Report from the National Recreation & Park Association

his report was prepared for

the National Recreation & Park

Association by the George Mason
University Center for Regional Analysis
in May of this year. Here you will find the
Executive Summary of the report. For a
copy of the full report, follow this LINK to
the NRPA website.

This study follows up on previous NRPA
research on the economic importance of
local parks and the role that these assets
play in regional economic development
in the 21st century. This current study
identifies how local parks officials can
better engage with those in the economic
development
community who
can become
important
external allies
by helping park
and recreation
leaders defend
budgets, promote
new initiatives
and create more

engaged constituencies. The study is
based on conversations with more than
70 park and recreation leaders, economic
development practitioners and site-
selection consultants.

continued Pg. 11
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Pres-Elect Ally Vile, CPRP (Essex) 878-1342
Secretary Nicole Densmore, CPRP (Rutland) 773-1822
Treasurer Jenn Turmel, CPRP (Colchester)  264-5643
Past President Scott Hausler, CPRP (Hartford) 295-5036

Executive Committee Members-at-Large

299-2135
253-3054
846-4137
735-2370

Brian Bevacqua, CPRP (Quechee)

Matt Frazee (Stowe)
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VRPA Office

Executive Director — Betsy Terry, CPRP
721 Main Street, Colchester, VT 05446
Phone 802-878-2077

betsy@vrpa.org ® www.vrpa.org
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Brian Bevacqua—— webmaster@vrpa.org

VRPA Newsletter

The VRPA Advocate is published three times a year by the
Vermont Recreation and Parks Association. Contributions
to the newsletter are welcome, including commentary on
subjects of interest to Vermont’s recreation professionals
and volunteers.

Editor — Betsy Terry Circulation — 450

Deadline for submissions for the next issue is Jan 15, 2019
Send information to info@vrpa.org or by snail mail to:
VRPA, 721 Main Street, Colchester, VT, 05446.

Advertising Rates (Member/Non-member)

$25/50 $100/150
$50/100 $150/300

1/2 page
Full page or insert

% page
1/4 page

PUBLISHED AS A FREE SERVICE TO MEMBERS

VRPA Calendar of Events

2018

Sep 25-27 NRPA Conference, Indianapolis
Oct 10-11 75th VT Recreation Conference,

Lake Morey
Nov 15 Performance Showcase, Lake
Morey
TBD December Quarterly Meeting
2019
Jan 8-10  Northern NE Rec Conference,

North Conway, NH
TBD March Quarterly Meeting
Mar 26-27 Certified Pool Operator Course

VRPA Mission:
Provide training and resources to help
Vermonters to
“Create Community through People,
Parks and Programs.”

Message from the Executive Director

Well, the summer has
come and gone now,
and what a summer it
was. | will admit that |
struggled with the heat
at times but watching
my garden grow made
it worth it...almost.
Because | had the ability =
to water, this was the )
best garden | have ever had. The swiss
chard was up to my knees and the
tomatoes grew over my head. If you are
a gardener, this is pretty exciting.

Along with gardening, | have been extra
busy getting ready for this year’s state
recreation conference, the 75th Annual
Vermont Conference on Recreation.
Anniversaries are such a good excuse
to plan a party and celebrate the

good work done before us. This year’s
conference committee has been on
both those tasks for nearly a year

now and anxiously awaits October
10th and 11th at Lake Morey Resort.
This is not the conference to miss...
hopefully you are already registered

to attend but if you aren’t, you might
want to stop reading this and go to
www.vrpa.org to read through the
conference brochure. With 29 different
sessions and 41 speakers, we have
worked hard to ensure that there are
multiple education sessions of interest
to everyone and every interest group.
Our annual conference is the best
opportunity of the year to network

in addition to all the great education
sessions.

Back to that anniversary conference
celebration...we have three special
legacy projects planned, (1) a park build
project at the Fairlee Town Beach, (2)
inviting all the past Brungardt Award
winners to the awards luncheon, and
(3) a written history of the conference
by decade in the context of other state
and national parks and recreation
history.

The park build project had its origin at
last year’s conference when incoming
VRPA President, Melissa Cate, was out
for a morning walk. She noticed an old
playground structure down by a creek
bed and when we were back at Lake
Morey for the Performance Showcase,
we revisited the site and started asking
questions. The Town of Fairlee was
interested in our idea and the rest is
history thanks to generous donations
from several of our members — thank
you all! There is still an opportunity

to participate either by donating to
the GoFundMe campaign to purchase
a wheelchair accessible picnic table

and group BBQ grill or
volunteering some time on
the project work days. You
can go to the VRPA website
for the link to donate or
contact Melissa at mcate@
burlingtonvt.gov to volunteer.
A ribbon cutting celebration
is planned for Wednesday
at 5:00pm, just prior to the
Exhibit Hall opening, and we hope you
will plan to attend.

Theresa Brungardt started this
conference 75 years ago and in
celebration of her contributions to
parks and recreation in Vermont and
nationally, the Theresa S. Brungardt
Awards were created in 1975 to
recognizing outstanding service to parks
and recreation in Vermont. All 125 past
award recipients have been invited

to be our guests at this year’s Awards
Luncheon and so far, we have 41 people
planning to attend. This in addition

to again having members of Mrs.
Brungardt’s family and Governor Scott
with us should make for an extra special
Awards Luncheon.

Conference Committee member and PhD
parks and recreation historian Muriel
More, has made an extraordinary effort
with all this legacy work. We had all but
two of the past 74 conference brochures
and Muriel scoured through all of them
to create a brief history of the Vermont
conference. This special written history
will be unveiled at the conference and
everyone will receive a printed copy.

It has been an honor to work with the
Conference Committee to plan this
special anniversary conference. This is
one of the oldest recreation conferences
in the country and it is time to celebrate
the important role that parks and
recreation plays here in Vermont and has
played for decades. | can’t wait!

In preparation for a very busy Fall, |
managed to finish summer with a week
on Prince Edward Island — it was quite a
drive but what a fantastic getaway with
family and friends. That is where | caught
the cod that you see me kissing in the
picture. | hope you had a good summer
and that a vacation was part of it.

I look forward to seeing you at the
conference in October!

etz

Betsy Terry, CPRP
VRPA Executive Director
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Diana Wood - Marketing & Outreach Manager at
Burlington Parks, Recreation & Waterfront

By Betsy Terry, CPRP

fter working for many years in
Athe for-profit world, mostly in
the toy business, Diana Wood
was looking for ways to put her skills
and education to use to actually improve
people’s lives and the planet. When she
discovered the job posting for the City of
Burlington Parks, Recreation & Waterfront
Marketing position, she thought, “this
seems like a great fit!” After three years
on the job, she knows she was right.
Diana recently shared with me, “As a firm
believer in the “power of play” and the
benefits of public parks, | can’t think of a
better way to spend most of my waking
hours supporting our department’s
mission.”
Prior to coming to Burlington,
Diana’s work experience had been as
a graphic designer and art director for
toy companies including Toys”R”Us,
Hasbro and International Playthings. In
Vermont she also held positions at Turtle
Fur in Morrisville and Hampton Direct
in Williston. Wow, what a great find for

Safety Fiber

All-natural Engineered Wood Fiber

S

RGO

[N

P TRUERT

2 2 " ®

. Durgin and Crowell Lumber =
L 603-763-2860

www.durginandcrowell.com
jonbaker@durginandcrowell.com
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Burlington Parks, Recreation & Waterfront.
About her greatest career
accomplishments, Diana said “I take pride
turning around intense projects on time.
Nothing like an impossible deadline to
provide motivation!”
Diana admits that making the transition

from her career as a graphic designer
to marketer was challenging. After she
completed her MBA (Master’s Degree
in Business Administration), she had the
education
but no
official work
experience
to put on her
resume. She
put her skills
into action as
a volunteer
and through
the Rotary
11 Club where
b S her skills,

e willingness to

ability to meet
deadlines,
were
welcomed.
She says, “This
experience
really helped
me feel
confident in
executing
marketing and
social media
plans.”

It wasn’t
only the
Rotary Club
that has
benefited
from Diana’s
volunteer
work. Diana is

IR SR RGP

work hard, and

my go-to person when we need something
designed. Two recent examples of her
design contributions to VRPA include the
special 75th conference logo and the
conference history piece that everyone
will be receiving at the conference. We are
so lucky that Diana is willing to share her
time and graphic arts skills with us!

| first met Diana soon after she joined
the Burlington staff. | was on the board of
the Vermont Senior Games Association
(VSGA) and we needed some help creating
a poster with the schedule of Games
events for that year. | called her and asked
if she would be willing to do this for the
VSGA. She said sure, created a great
Games poster and soon after joined the
board of the VSGA where she now serves
as secretary, volunteers at several VSGA
events every year, and is the VSGA in-
house graphic artist. She is also an athlete
and participated in the last two VSGA
triathlons held in partnership with the
Colchester Triathlon.

In her spare time, she enjoys running,
swimming, biking, horseback riding,
yoga, skiing, hiking, camping, gardening,
art, music, history & culture, and pets.
She shares life with her husband Doug
Babcock, step children and lots of pets.

She enjoys being part of our
association because VRPA gives her the
opportunity to meet other local parks
professionals that understand the special
qualities of the state, local municipalities
and Vermonters. She shared, “The
organization also gives me opportunities
to grow professionally by getting involved
in the conference and other events.”

Professional advice from lessons
learned over the years? “Communication
is key! Clear directions and sharing of
information make everyone’s job easier
Great advice.

1”7

Here’s an example of Diana’s branding
work on the Leddy Arena Zamboni.



Program Spotlight ......... ..

Dog Days of Summer

By Kirsten Santor, CPRP, Program Director-Community Recreation, EJRP

ssex Junction Recreation and Parks
E recently won a contest to be on

the cover of the July issue of the
nationally distributed Parks and Recreation
magazine, and that got people wondering-
what is dog day all about? This year marks
the 7th annual Essex Dog Days of Summer.
The event happens every year in August
on the day after the pool closes for the
summer. That part is key as the pool gets
shut down completely before dogs start
swimming, so the filters don’t get clogged.

Over the years the event has had a

few different components. Sometimes
there are pet-related vendors and
demonstrations, such as the Disc Dogs
or a visit from a K9 unit. For a brief stint
Dog Day consisted only of the pool event,
which is the most popular aspect of the
day. Right at noon on Dog Day you will

find a line down the sidewalk in front

of the rec office of dogs ready to swim.
Five dollars is collected for every dog and
humans enter for free. All proceeds go
directly to the West Street Dog Park in
Essex. Interestingly the past few years has
also brought a number of people that just
come to watch the event without a dog-
it’s great entertainment!

Once patrons are inside the gate, it
is an off-leash heaven. Dogs have free
reign of the kiddie pool, lap lanes, and
diving well. Some four-legged friends
enjoy splashing around in the small pool
while other brave souls can be seen trying
their luck on the diving boards. Dogs are
encouraged to bring their toys if they’re
okay sharing them and the rec department
supplies a basket of tennis balls for
everyone to enjoy.

During the dog swim, the atmosphere
on the pool deck becomes that of
organized chaos. Dogs are running around
everywhere, making new doggie friends,
chasing balls, and happily shaking off next
to their dry humans. There is a wonderful
joy in seeing dogs that happy and it is truly
remarkable how smoothly our four legged
friends get along with each other.

This year promises to be our most
exciting as we collaborate with the

= ecreatlon

E OFFICIAL PUBLICATION OF THE NATIONAL RECREATION AND PARK ASSOCIATION

Vermont Dog Club to offer informational
sessions; a dog show featuring categories
such as “most fluffy” and “best barker”;

a best trick contest; and a bobbing for

hot dogs competition! In addition, we’'ll
have vendors with giveaways, a Disc

Dog demonstration, a dog jog 5k, and a
photobooth. The day kicks off with the dog
jog at 11am and everything else from 12-
2pm. For more info on the event check out
the event page on: facebook.com/EJRec

Design an awe-inspiring, INCLUSIVE PLAY SPACE

that reconnects everyone in the community.

Rasation |
inclusive play e

deS|gn guide
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Contact us today to receive a
FREE Inclusive Play Design Guide
and a FREE consultation.
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Parks & Playgrounds, Inc.
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www.ultiplayus.com
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Getting Stuff Done in Milton

By Kym Duchesneau, Milton Recreation Coordinator

summer in Milton! After years of

planning, studying, preparing and
saving, the Town of Milton Recreation
Department was excited and proud to see
many wonderful enhancements to our
Park finally come to fruition.

Bombardier Park is nestled behind
the Milton Municipal Complex and its
recreational fields and trails cover over
185 acres with Cobble Hill on the horizon
to the south and Georgia Mountain to the
north.

For the past 30+ years, the beautiful,
ever-bustling Park has featured baseball
and softball fields, multipurpose playing
fields, two playgrounds, a large picnic
pavilion, horseshoe pits, tennis/pickleball
courts, a bandshell, basketball court/ice
rink, volleyball court, an extensive trail
network, and a heavily used restroom
facility located in the center of the Park.

As is the case in countless parks in
every city and town throughout Vermont
and the nation, Bombardier Park is
frequented by community members and
visitors alike everyday all year round and,
with all of this use and enjoyment over
the years, there were several aspects of
our Park that were in desperate need of
repair. Graciously, in 2013, Milton voters
approved a % Penny for Parks reserve
fund that allowed Milton Recreation,
the Recreation Commission and the
Selectboard to put a plan in motion
to make improvements to these very
important community resources.

Early this spring, Milton’s basketball
court/ice rink was revitalized to include
new backboards and nets, painting and
sealing of surface, new basketball court
lines plus hopscotch and four-square, new
ice rink curbing, and benches. We were
honored to be awarded a State of Vermont
Recreational Facilities Grant to help fund
this project.

In June, the Milton Artists Guild, in
collaboration with a Milton Promise
Community grant, enlisted the expertise of
a professional muralist to lead the way in
painting murals on all eight dugouts in the
Park. The muralist outlined the murals in
paint-by-number fashion and community

I t sure has been a busy and rewarding

members of all ages descended on the
Park on a Saturday morning to paint up a
storm. The results? Breathtaking.

Shortly thereafter, a rising Eagle Scout
raised funds and gathered a crew to paint
the remaining sides, interior and trim
of each dugout which really makes the
murals pop, gave the structures new life
and ties the whole Park together.

Beginning in May, amid all of these
other Park improvements and after years
of meetings and planning and setting
funds aside, Milton’s restroom building
(now called the Fieldhouse in Bombardier
Park West) was completely renovated and
has truly been transformed into the “Eye
of the Park”. The cinderblock building was
previously home to a maintenance garage,
30+ year old restrooms, a small room
for summer camp and a mish mash of
storage space. The completely renovated
and reconfigured three-season building
now hosts brand new restroom facilities,
outdoor water bottle filling station, a
lighted cupola, message board kiosk,

a large summer camp space which can
also be used as a community room for
meetings, programs, events and for folks
to rent for gatherings, plus an outdoor
picnic pavilion and an upstairs attic space
for Recreation storage.

Celebrating success with
a ribbon-cutting ceremony
(Photo credit: Held In The Moment
Photography)

Proudly, Milton Recreation, working
closely with several other Town of Milton
departments, strived to enlist the help
of local Milton contractors and vendors
whenever possible which was wonderful.
On August 7th, a dedication ceremony and
ribbon cutting was held at the Fieldhouse
to recognize all of the amazing contractors,
vendors, volunteers, businesses,
community partners, residents, Town staff,
and others who helped make a difference
throughout this summer and the years
leading up to this point in making these
Park enhancement dreams come together.
Our current motto in Milton? We are
“Getting Stuff Done.”
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10 Ways to Make the Most Out of a Conference (continued)

Before the Conference

1. Gain Visibility - A great way
to maximize your conference
experience is to Barticipate in
some way—like being a presenter,
session facilitator, or committee
volunteer. (When you see the
initial posting for the conference,
check out if there are these options
available, or email the conference
organizer directly to ask.) While
ou’re there, you’ll be amon
undreds or thousands of other
participants, but if you can take
on a visible role, that’s an easy
way to set yourself apart from the
crowd. (We’ll be looking for room
moderators and you can choose a
session you plan to be attending;
contact Kym Duchesneau at
kduchesneau@miltonvt.gov.)

2. Build Stronger Relationships - A
conference is the time to meet
new people, but it’s also a time

to build on the relationships you
already have. If you know of people
you want to reconnect with or

get to know better who will be
attending—colleagues, vendors,
friends-of-friends—reach out a few
weeks before the conference to set
up a time to meet for coffee or a
meal while you’re at the event.

At the Conference

3. Get Briefed - A lot of conferences
try to be extra welcoming to
newbies and will host a first-

timers briefing. You definitely

want to build this type of session
into \éour schedule—not only to

get the scoop on things, but also

to meet other participants who,
just like you, are a little uncertain
and looking to form some new
relationships. (If you are new to our
conference, plan to sit at one of the
topic tables at lunch on the first day
of the conference.)

4. Choose the Right Sessions -

At most conferences, there will

be an abundance of sessions to
choose from—many more than
you’ll be able to attend! So, when
you’re plotting your schedule,
take a look at the conference as a
whole. Look at all the sessions and
events you’re interested in, then
make sure you’re getting to attend
a range of topics, skill-building
sessions, and social events, and
still allowing for some down time.
And if you find yourself in a session
that isn’t quite what you thought

it was going to be, don’t feel bad
about skipping out and going to a
different one. A conference is all
about using your time wisely and
getting the most out of all that’s
there. (Plan to study the conﬁerence
brochure and create your schedule
before you get to the conference
and coordinate your sessions

with the co-workers from your
department; you can share what
you learned with each other on the
ride home.)

5. Remember What You Learn

- With days full of speakers and
sessions, there’s a lot to take in—
and you're probably not going to
remember all of it when you get
home. So, collect your notes and
information in a way that makes it
easy to access when you return to
the office. Regardless of your note-
taking format of choice (pen and
paper, laptop, tablet, smartphone),
at the end of each session you
attend, write down the three key
takeaways and any follow-up you
want to do on the topic or with the
speakers. This will help jog your
memory and give you specific to-
dos when you get back to work.

6. Connect with the Speakers -
The speakers and panelists at any
conference are likely key experts
in your field. Don’t be afraid to ask
guestions or hang around (even
as the last person) at a session
to say hello, tell them you loved
the presentation, and grab their
business cards. And if you don’t get
a chance to ask your question in
Berson, you can always follow up
y asking them on Twitter.

7. Schmooze at the Social Events -
Definitely make time to attend the
conference’s social events—they’re
a great opportunity to connect with
eople in a more relaxed setting.
Hint: These events are often more
important than the sessions!) And
don’t be afraid to linger even if
the event is over—you don’t want
cut off a great conversation with
someone just to be on time to your
next session.

8. Put Away the Smartphone

- You may be thinking: “But—I
have so many emails waiting!”

or “They told me to tweet about
the event!” But here’s the thing:
You’re at a conference to have
in-person interaction, and you
don’t want your electronic devices
to be a barrier to making those

connections. So, while you don’t
have to disconnect completely,

put the phone away when you're
waiting for a workshop to begin

or taking a break at the coffee bar,
and give yourself a chance to strike
up conversations with the other
attendees around you.

After the Conference

9. Friendly Follow-up - At the
conference, you were collecting
business cards, new Facebook
friends, and Twitter followers.
Afterward, it’s time to do
something with them. Within

a week of returning from the
event, send a personal follow-up
to everyone you met to let them
know you enjoyed meeting them.
Also set up a phone call or face-
to-face meeting with anyone you
specifically want to do business or
build a relationship with.

10. %mm - You gained a
lot of new information, inspiration,
and contacts at the conference,
and one of the best things you
can do with those resources is to
share them with your fellow co-
workers, colleagues, and friends.
Send out videos of the sessions you
thought were particularly valuable,
ive a talk about something you
earned at your next staff meeting,
and tell your boss about some of
the interesting contacts you met.
You'll spread your new skills and
knowledge—and hopefully your
c.oIIeaﬁues will reciprocate the next
time they go to a great event.

This article was gleaned from
the web; written by Kate C. Farrar
and posted on The Muse. Kate
Farrar spends her day as the
Director of the AAUW (American
Association of University Women)
Leadership Programs. Her role is
to ensure college women assume
leadership roles and acquire the
skills they need to succeed in
their academic, professional, and
personal lives. She’s proudly spent
her post-college career as an ex-pat
in London, a lobbyist “for good”,

a national park employee, an
intense graduate student, a giddy
presidential campaign organizer,
and a women'’s org nonprofiteer.
You can follow her musings on
Twitter @kcfarrar.
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3| Honoring the Past & Inspiring the Future

Sometimes the Best-Laid Plans Have to Change -
Charlie McCabe, Director for City Park Excellence at the Trust for Public Land,
to be Keynote Speaker at the 75th Annual Vermont Conference on Recreation

By Betsy Terry, CPRP

ith the Trust for Public Land
in the middle of a very large
reorganization, it turns out

that Adrian Benepe needs to be elsewhere
on October 10th as part of their enlarged
focus on the 10-Minute Walk campaign.
He sent his sincere regrets and one of

his top-level colleagues, Charlie McCabe,
Director of City Park Excellence at the
Trust for Public Land, to fill in. He went

on to tell me that “Charlie is one of

the nation’s great experts on parks and
PPPs (Public-Private Partnerships), and,

as head of their Center for City Park
Excellence, oversees ParkScore and City
Park Facts--no one is more knowledgeable
about parks and park trends. | have also
seen Charlie speak around the country,
and he is great--inspiring, personable,
charming, interesting, and possessed of
great sense of humor.”

Charlie McCabe’s role overseeing the
creation of the annual ParkScore® Index
and annual City Park Facts reports includes
data collection and analysis, benchmarking
analyses and producing evaluations of
city-wide park systems as well as the
hundreds of attributes that are tracked.
Charlie researches, writes, and publishes
journalistic articles on current urban
park issues and makes presentations on
the state of city park systems, including
Boston, Atlanta and Austin. Prior to joining
the Trust for Public Land in January 2017,
Charlie had worked for a decade in a

number of parks non-profits in Austin,
New York and Boston in roles ranging from
Director of Public Programs to Executive
Director. He holds an MS from Pratt
Institute and a BA from Colby College and
is an avid hiker, biker and trail builder.
A trail builder — sounds like he will fit
right in here in Vermont. The Conference
Committee welcomes Charlie McCabe as
our keynote speaker.

| asked Charlie to give us a sneak
preview of his keynote...

The Trust for Public Land has been
analyzing and reporting on city parks

Sue-126m wTips, Tricks, & Timesavers Using Microsoft Excel
‘wMarkeing Strategy: From Practical to Practically nsane
‘myRec.com Recreation Software User Group

What to Expectfrom the Gen Zs & How to Help Them ne Wore Effective
‘wVermont Parks that Honor History & Inspire the Futur

Iy
New Paradign i R e Vort o fr
aradign ueam a g e otu ue%e 85011
Keynote - Adrian Benepe, 5. VP. The Trust GRgRUblic La
2430m Educatior o
2430 ul min
wReclrac Ueer Group
9 0r

6C -
2-3:10em !

Backyard Games & Bluegrass with the Exhibitors
Music povided by the Frozen Finger Boys

75" Anniversary Fireworks over Lake orey.

Thursday, October 11

645-T45m  Sunrise Walk Along Lake Morey: Out & Backla i nvtheﬂnn
6:45-8:45m Sunrise Walk Along Lake Morey: nﬁ round the Lake
79 Breakfast Buffet

7:30m Registr

83011 s
8 Cﬂl 94 oW 0 Shoestring Budget
Today's Parks &

jers
@ Pleased

from Becoming Loved to Death

ugh Outdoor Recreation

a
d Industy
T u c\uswuﬂme
Awards Lunchean, Governor Phil Scott (Invited)

vt

The Legacy & Vision o Theresa S. Brungardt

3-3:30m Auction Final Bidding.

Bu ld Project at Fairlee Town Beach

=t gl o
mnnnnc
Time & Hosted Cocktail Hour

systems since 2000 and we’re pleased to
share some of the lessons and examples
that we have compiled during that

time. For example, in our 100 largest U. S.
cities (holding just over 20 percent of the
U. S. population) we know that we have
22,764 public parks encompassing over
2.1 million acres of land. 70 percent of the
population of those 100 largest U. S. cities
live within a 10-minute walk (less than
one-half mile) from one or more of those
parks.

In my presentation | will give an
overview of how park systems have grown
in those last 18 years, what features
and amenities get the biggest attention
from visitors (as well as the press), how
collaboration with public agencies, parks
non-profits and volunteers can help build
communities through parks systems and
how park usage changes over time. We'll
then talk about some of the newer park
and trail projects in cities large and small,
and talk about some of the collaboration
taking place in communities across the
United States. And we will talk about
pickleball (708 courts and growing) and
dog parks (775 off-leash dog parks and
growing).

We look forward to having Charlie
McCabe with us for his keynote address at
the 75th Annual Vermont Conference on
Recreation on Wednesday, October 10th at
Lake Morey Resort.



75th Annual Vermont Conference on Recreation (continued)
Conference Exhibit Hall an Important Part of the Conference Experience

eeting face-to-face with the
IVI exhibitors is an important

part of the conference
experience. Spending time in the exhibit
hall provides you with the opportunity to
re-connect with vendors you are already
using and to meet potential new ones.
These commercial partners can show you
new technologies and products that can
dramatically improve your efficiency and
enhance your work.

We challenge you to meet with every
exhibitor and we’ll make it worth your
while to try! At both the Wednesday night
and Thursday morning exclusive exhibit
hall times, lucky conference attendees will
win $50 and $100 VISA cards and Silent
Auction gift certificates...you must be
present to win. You'll be getting a raffle
ticket from each of the exhibitors you visit
and won’t know which exhibitor basket
the winning tickets will be drawn from...
so plan to visit them all! Go to homepage
of www.vrpa.org for the exhibitor
brochure and a link to the online exhibitor
registration.

Here’s a sneak preview of the exhibitors you will have a chance to talk with at this year’s

conference:

Allen Pools & Spas

Atlantic Golf & Turf

AutoBeGreen, LLC

BCI Burke

Clivus New England

Dunning Playground Surfacing

Durgin and Crowell Lumber Company
Eco-Equipment Supply

Franklin Paint Company, Inc.
GameTime Park & Playground Equipment/
MRC

Grassland Equipment & Irrigation Corp.
Kompan Playgrounds & Outdoor Fitness
M.E. O’Brien & Sons, Inc.

Milone & MacBroom, Inc.

Musco Sports Lighting

MyRec.com- Recreation Software

New England Park Association

New England Recreation Group
Northstar Fireworks

Parkink

Pettinelli & Associates

Pioneer Athletics

SE Group

UltiPlay Parks & Playgrounds, Inc

USTA New England

UVM Adventure Ropes Course
Vermont Display Inc

Vermont League Cities Towns (VLCT)
Vermont Systemes, Inc.

VT Association of Snow Travelers (VAST)
Weston & Sampson

Wicked Cool for Kids

A few spaces are still available in the Exhibit Hall. If you are interested in being an exhibitor, don’t delay...the Exhibit Hall was sold
out last year and we expect it will be this year too.

Call Bob Pettinelli for all
ground needs.

your pl

ONE CALL DOES ITALL

Pettinelli & Associates
PO Box 5814
Burlington, VT 05402

800-775-8154
L"‘ playgrdbob@aol.com


http://www.vrpa.org
http://MyRec.com

441l [ g/

\#1l 1/

= A\ L
¥ I J' ..v{ v/
¥

W% );/, 2 S5

Proud Suppo_rter_ of th e :}( R
Vermont Recreatlon”& Par‘

=t R
Assoclatlon'

- ‘?ﬁ’g“ﬁf'; ?

Flreworks are an affordable v ay "

./ to highlight a%syour

< R A
),/\H--:-,. 3

7= year—roundﬁevents

20U AV IR

Call us for your free site visit and consultation today!

*

FIREWORKS

Vermont’s Premier Fireworks Display Company
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Promoting Parks & Recreation’s Role in Economic Development (continued)

EXECUTIVE SUMMARY

Parks and recreation support
environmental stewardship and promote
health and wellness in communities across
the United States. Less appreciated are
these agencies’ many contributions to
economic prosperity. Park and recreation
agencies employ hundreds of thousands
of people while their operations and
capital spending generate significant
economic activity. Moreover, local parks
shape perceptions of and enhance the
quality of life in communities.

This study builds on previous NRPA
research on the economic importance
of local park and recreation agencies

by exploring the role that quality park
amenities play in 21st century regional
economic development. It reviews the
impact that a community’s quality of life
has on its ability to attract and retain
business and a talented workforce.

This report also identifies opportunities
where local parks officials can better
engage with their communities’ economic
development entities.

Key findings of this report include:

Parks and recreation is an engine

of substantial economic activity in
communities.

e Parks and recreation departments are
significant employers in cities and towns.
Their operations  and capital spending
generate positive impacts that ripple
through local economies.

e Local parks shape perceptions of a
community and its overall quality of life
that help build a sense of place.

¢ Investments in improving a community’s
quality of life can create a virtuous cycle:
high quality-of-life locations attract
workers, which attract employers, which
in turn attract even more investment and
jobs.

Quality-of-life considerations (including
those made possible by high-quality
parks and recreation) play a supporting
role in site-location decisions. For some
companies, high-quality park amenities
can be pivotal in their final location
decisions.
¢ Quality-of-life factors are most
important to firms that prioritize talent
attraction and retention.
o Firms looking to locate office
operations (e.g., headquarters, regional
shared-service centers or professional
and business services) and which recruit
employees regionally, nationally or
even internationally, are more likely to
prioritize quality-of-life factors in site-
location decisions.
* Small- and medium-sized,
entrepreneurial or family-owned
companies often want to locate in places

that reflect their corporate culture or

values.
o This includes companies that
emphasize outdoor recreation—either
because they specifically produce/sell
products for that market or their brand
is well aligned with an active outdoor
lifestyle.

Park and recreation agencies contribute
to the economic development process
through:

e Business attraction: Park and recreation
agencies strengthen product development
(e.g., building trail infrastructure) and
enhance community “curb appeal.”

e Business retention and expansion: Active
engagement with companies and workers
can influence business expansion
decisions and attract new residents to a
community.

e Talent attraction: Many business owners
are first introduced to places as visitors or
tourists; positive recreational experiences
can influence both business and talent
recruitment.

Park and recreation leaders—the agency
director and senior leadership team—can
become more involved in their region’s
economic development planning and
activities by building new alliances to
promote the value of parks and recreation.

Key players that offer opportunities for
new partnerships
include:

e Economic
development
organizations

park and recreation agencies and private
nonprofit competitors (e.g., YMCAs, Boys
and Girls Clubs)

The business and economic development
communities can be powerful advocates
for park and recreation departments.
But there is also a need for an engaged
citizenry.

» Engaged citizens actively work to shape
the policy positions of local elected
officials, and reliably  vote for bond
initiatives or the creation of special tax
districts.

¢ Engaged citizens who understand

and promote how park and recreation
amenities improve a region’s  quality of
life can raise the profile of a park agency’s
contributions to economic development.

Park and recreation departments must
provide evidence of their value.

e Park and recreation leaders should
identify persuasive metrics that speak to
the role and  contributions that their
agencies make to business attraction
and retention (e.g., number of bike
commuters, jobs in the community filled
by community residents or number of
companies that use park and recreation
facilities and programs).

e Compelling anecdotes can further
illustrate these impacts and help put a
face on the data..

Franklin Paint”

(EDOs)

e Civic booster
organizations
like chambers of
commerce and
convention and
visitors’ bureaus
(CVBs)

e Other municipal
departments that
shape quality of
life (e.g., public
schools, public
libraries and
transit agencies)
e Shapers of the
built environment
(e.g., private
sector
developers,
downtown
development
organizations,
business
improvement
districts and
metropolitan
planning
organizations)

¢ Regional and
neighboring

HALF TIME™

- Ready to Use
Athletic Field Marking POt
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800-486-0304 FAX 508-528-8152

259 COTTAGE ST FRANKLIN, MA 02038
www.franklinpaint.com

ATHLETIC FIELD MARKING PAINT
Winning Streak™ with Optical Brighteners

Half Time™ Stir and Spray

~ Quality Paint Since 1946 ~

v
i Jé’ﬁk B2 Next Day Delivery if ordered by noon

( New England, NY & NJ )
Demonstrations Available

Sales & Service of Striping Equipment

contact@franklinpaint.com

Account Representative - Greg Chapin (cell) 603-581-4790




State Track Meet

nder sunny skies, the 2018
U VRPA — St. Johnsbury Academy

State Track Meet was held on
Saturday, July 21st. A very special thank
you to our facility host, St. Johnsbury
Academy, for providing a great facility
and countless skilled meet officials and
volunteers and Blue Cross Blue Shield of
Vermont for providing a meet t-shirt to
every athlete and volunteer. 301 athletes
participated and gave it their all. Several
meet records were broken.

2018 VRPA - St. Johnsbury Academy State Track Meet Results

Large Community — 1st Place: St. Johnsbury and 2nd Place: Champlain Valley
Small Community — 1st Place: Montpelier and 2nd Place: Hartford

12



State Track Meet (continued)

landscape
structures’

Kids of all abilities will experience the

thrill of flying with ZipKrooz®! Unlike other
playground zip lines, ZipKrooz has built-in
elevation and offers a smooth, two-way ride
for nonstop safe zooming fun. Even more,
ZipKrooz provides an inclusive play experience
with its multiple configurations and standard
or assisted seat options. Kids are lining up

for ZipKrooz! Learn more at playlsi.com, or
contact your local playground consultant.

4 OBRIEN
& SONS

ELEMENTS FOR A GREAT OUTDOORS

www.obrienandsons.com
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Boost Your Marketing Power with Storytelling

- STORYTELLING

torytelling is an essential
Sand ancient part of human

communication. Before the
advent of writing, detailed stories were
told orally, passed from generation to
generation. Stories hold meaning for
cultures, reflecting their histories, beliefs,
and customs. We tell stories to learn, build
relationships, and make sense of the world
around us.

In fact, our brains are programmed to
recognize patterns and find meaning in
those patterns. A story is a kind of pattern,
and stories are an effective marketing tool
that you can use to build connection with
your audience. There are good stories, and
then there are great stories, the ones we
remember. But what makes a compelling,
memorable story?

Elements of an Effective Story

1) Be Memorable with Emotion - Facts
and figures are essential to marketing—
you need data to understand and relay
your progress, as well as understand
the state of your business. But numbers
alone don't inspire strong emotions.
According to communications specialist
Rob Biesenbach, 63% of people remember
stories, but only 5% remember statistics.
There’s science behind this notion as
well. When we are exposed to facts, two

For more information:

NEW

ENGLAND

RECREATION
GROUP

&

parts of our brains are activated, to take
in information and to process. On the
other hand, a story activates several areas
across the entire brain. And, these areas
aren’t just accepting information—they’re
experiencing the story. Think of the last
book you read. Maybe the main character
slipped into a cool lake on a scorching

hot day or felt full of fear before giving an
important speech. Did you feel the relief
of that cool water, or find yourself growing
anxious on behalf of the character? That’s
the power of a good story. And it reflects
the fact that when we hear a story and
when we have a physical experience, the
same areas of our brains are activated—
the brain doesn’t differentiate between a
story and an experience.

2) Know the Emotions of your
Customer - Stories can be emotional in
and of themselves, so that most of us who

800.861.1209 or 508.393.1963
Email: nerg@nerecgroup.com
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EMOTION  SHARE

hear the story feel the same emotions.
You can also tap into your potential
customer’s emotions by telling a story
you know will resonate with a specific
fear or desire they are experiencing. Say
Sally has always wanted to play the piano.
You're selling a system that will help your
customers learn to play the piano fast,
efficiently, and well. You can tell a story
with the main character flawlessly playing
a piece on the piano, finishing to a round
of applause. Poise your product as the
solution to that specific fear or desire in
the story, and potential customers will be
flocking to your brand.

3) Show Your Unique Side - Unless
you're selling a never-before-seen
product, you’ve got competition. And
even if your business is exclusive in what

continued Pg. 15

) Greenfields

Outdoor Fitness.

Promoting Wellness & Fighting Obesity One Community at a Time.



Boost Your Marketing Power (continued)

you offer, you're still competing against
countless other businesses and products
for a consumer’s spending dollars. Why
should a potential customer choose
you? Stories help you out here. Even if
your business offers the same services
as several others, only yours has your
unique story. Telling the story of how you
founded your company, developed your
product, or helped a customer shows
the special, human side of your business
that separates you from the crowd and
helps you connect with consumers on a
personal, human level.

4) Inspire Action! - When we feel
positive emotions, we want to do what
we can to ensure those feelings continue.
And when we feel negative emotions, like
anger or fear, we want to act as soon as
possible to stop those feelings. Because
stories can make us emotional, they
can also spur us to action. If your story
inspires relief in consumers—finally, here
is a solution to my problem—they’ll want
to act to obtain that relief as soon as
possible. They may have been searching
for this solution for a long time. But your
story raises the stakes—act NOW and your
problem will disappear. Stories also make
us more likely to act because they can
increase the perceived value of a product.
A study called the Significant Objects
Project found that when inexpensive items
were marketed along with a story, the
perceived worth of the objects increased,
and buyers were willing to pay more for
them than the object itself was worth.

In this experiment, the purchasers knew
the stories weren’t true—even still, the
narrative gave buyers more of a reason to
purchase.

5) Connect with Values - Consumers,
especially Millennials, make purchase
decisions as extensions of their values
and identity. If a company doesn’t align
with those values, consumers are more
likely than ever to look elsewhere for their
needs. When you tell your story, you have
a great opportunity to highlight what is
important to you, what your company
stands for, and your ultimate goals.
Whatever those goals may be, they’ll likely
resonate with a specific audience. This
makes them more likely to purchase from
you and to feel a greater connection to
your business.

6) Make Use of Visuals - A story is built
on compelling words. But sometimes,
words aren’t enough. A captivating visual
can say a lot, which is why the best stories
make use of words and visuals to convey a
message. Whether you’re talking about a
specific individual, event, or circumstance,
make sure to include visuals relevant to
the story.

7) Personalize - It helps to tell your
story from a particular point of view,
whether it’s your own, someone in
a similar situation as your potential
customer, or someone who was helped by
your product. This helps to put a face to
the issue. Your product may have helped
thousands of consumers. But being able to
put a face and truthful, personal words to
it can make all the difference.

Posted on July 10, 2018 by Paw Print &
Mail in South Burlington.

Pilot Rock

PARK ¢ STREET ® CAMP
SITE PRODUCTS

R) Thomas Mfg. Co., Inc ® Cherokee, lowa
800-762-5002 ® pilotrock@rjthomas.com ® pilotrock.com
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Rutland’s new swimming pools were up and running all summer -
and what a great summer to have a new pool! Congratulations Rutland
Recreation & Parks for all the hard work it takes to bring a project like

this to completion.

\'4,

 S\V\FZ 4

@‘NRPA . September 25-27

ANNUAL CONFERENCE |ndianap0|is, IN

8,000 Attendees

This September, 8,000 park and recreation professionals will converge upon Indianapolis for energetic networking activities,
inspirational education sessions and an inside look at the latest products for the field at the 2018 NRPA Annual Conference.

WWW.NRPA.ORG/CONFERENCE

16



President’s Perspective (cont’d)

and engagement. To kick off fall, the VRPA
Executive Committee will hold our annual
retreat—a time for us to develop our strategic
plan and priorities for the coming year. We
are always looking for new ideas on how to
improve, grow and sustain our organization so
I encourage all of our members to reach out
to a board member if you have suggestions
designed for outdoor use. on how and what we should be focusing on.

Iam very excited to be attending the NRPA
Congress in Indianapolis this September.
Inevitably this national conference re-
energizes me and gets me focused on bigger
picture issues. Having the opportunity to
network and hear stories from around the
country, from organizations big and small,
is invaluable and there are always more
education sessions that | want to attend than
| ever have time for!

NRPA will be followed by our amazing
75th Vermont Conference on Recreation
at Lake Morey on October 10-11th. | never
miss this conference because, inevitably, the
quality of presenters is on par with NRPA, for
a fraction of the cost. Plus you get to spend a
day or two with so many wonderful, creative
and FUN parks and recreation professionals
from across Vermont. This year marks the
75th annual conference and the conference
committee has been working hard to make it

Commercial quality receptacles

| | 7 Collect trash,frecyclables, B extra special. | hope to connect with many of
=] smoking ash, you there and to hear your stories of a summer
even pet waste. well spent — maybe we can even compare
fish tales!
\ Sincerely,

Mo (od-e

Melissa Cate, CPRP
VRPA President

— - —— X
. ®
PARK ¢ STREET ¢ CAMP
SITE PRODUCTS

R) Thomas Mfg. Co., Inc ® Cherokee, lowa 1
800-762-5002 ® pilotrock@rjthomas.com ¢ pilotrock.com mng

15th Annual VRPA Performance Showcase
Thursday, November 15, 2018
Lake Morey Resort
See 24+ performing artists in action all in one day!

Save the date and plan to book all your performers
for the year ahead.
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Recreational Trails Program (RTP) News

By Sherry Winnie, Recreation Trails Program Manager, VT Dept. of Forests, Parks & Recreation

he Vermont Department of
TForests, Parks and Recreation
(FPR) has awarded $501,152 in
Recreational Trails Program grants for
(13) trail projects around Vermont, to the
following communities and non-profit
organizations for the trail work listed:

¢ $12,064 to the Arlington
Recreational and Park Committee, Inc. for
restoration of the Arlington Recreation Park
Walking Path.

¢ $5,708 to Catamount Trail
Association for Trail Counters and Blazes for
placement along the 300-mile Catamount
Trail, side trails, and backcountry zones;

e 544,380 to Green Mountain Club
for Bluff Mountain Trail Development
(4.7 miles of new trail and 2.65 miles
of maintenance to existing trail from
Unknown Pond Trail to Pine Brook);

* 543,975 to the Town of Killington
for Phase Ill of its development of
intermediate level mountain bike trails on
both State and Federal land.

550,000 to The Nature Conservancy
for a new universally accessible trail, Raven
Ridge Trail, in Monkton;

e $7,378 to the Town of Milton for a
new Lamoille River Walk Bridge;

* 518,880 to the Middlebury Area
Land Trust for upgrades to kiosk signage
at 15 trailheads for the Trail Around
Middlebury (TAM) & trail improvements at
designated locations along the TAM;

» $18,000 to Cross Vermont Trail
Association for reconstruction of the Cross
Vermont Trail along a section of old railbed
in the towns of Newbury and Wells, VT;

¢ $14,400 to Vermont Mountain
Bike Association, the Mad River Riders
Chapter, for drainage improvements and
maintenance of the Blueberry Lake Trail
Network (Lenord’s Loop, Tootsie Roll, Flying
Squirrel, and Gravel Grinder trails);

e $24,000 to the Town of Pownal to
construct two segments of a recreational
trail for pedestrian uses and to delineate
the trailhead parking area and add signage
for trail use;

¢ $19,950 to the Vermont ATV
Sportsman’s Association to develop and
conduct a State Youth ATV Safety Course;

¢ $48,000 to the Vermont ATV
Sportsman’s Association to restore (5)
designated areas along a 4-mile stretch of
the Stage Coach Trail in Woodford;

® $194,417 to VAST for winter
grooming of the statewide VAST trail
system.

There are many outstanding statewide
and local trail organizations, skillfully
trained trail builders, and design firms
performing top notch work in Vermont,
many of whom showcased Vermont’s trails
during field trip sessions at this spring’s
conference in Burlington for the Society of

Outdoor Recreation Professionals. I'd like
to acknowledge the importance of well
planned projects and thank the planning
professionals at the SE Group for their
good work with the Mad River Valley
Collaborative and development of the
Vermont Town Forest Training Toolkit.

I'd also like to acknowledge the
construction of universally accessible trails
being built by Timber & Stone, LLC who last
year constructed the universally accessible
Barnes Camp Boardwalk at Smugglers
Notch and is working this summer in the
towns of Monkton and Milton constructing
universally accessible trails into their town
forests.

Vermont also has amazingly talented
and dedicated volunteers and local trail

club members who
maintain the trails they
love to use. It is my hope to
see those numbers double in
one year.

Thanks to all our municipal
recreation directors who have
worked hard to make trail infrastructure
part of their local community’s socio-
economic development. | am proud of
you and proud to work for the Vermont
Department of Forests, Parks & Recreation.
It is nice to see the good work being done
around the State by so many people
who help maintain high quality trails for
everyone to enjoy.

Enjoy the fall season, | hope to see you
out on the trails!

Are you barely surviving? ...or

Thriving with RecTrac!

E " —
Call us today to learn ho a -
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our Parks and Recreation
Software can change your life forever.

ec Main

Recreation Tracking Software. Maintenance Tracking Software
« Activity Registration « Locker Reservations
* Facility Reservation * Trip Management
* Pass Management * Court Reservations
* Photo ID Cards  Personal Trainer
« League Scheduling « Accident Reporting
 Point of Sale/Inventory Child/Youth Mgt.
* Equipment/Site Rentals  ® PDA Handheld Interface

* Work Orders

« Resource Tracking
* Facility Maintenance
* Equipment/Vehicles
* Material Inventory

olf

Golf Course Poit of Sala Software « General Ledger
* Point of Sale/Inventory e Gift Certificates * Accounts Payable
* Memberships/ID Cards ~ * Food & Beverage * Payroll
* Handicaps * Credit Book
« Tee Time Reservations » Tournament Scheduling ‘n E b
 Touch Screen * PDA Handheld Interface

Integroted Inernet Software
'[ele  Registrations
o Tee Times
e « Personal Trainer

* Registrations * Rentals * Childcare Providers
 Tee Times. * Reservations * Reservations

DA Trac

Tograled PDA Softwara

* RecTrac (Visits)
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* Photo ID Card
* Access Control
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* FinTrac (Time Swipe)
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« Time Management
* Purchase Orders
* PDA Handheld Interface

* Memberships

* League Schedules
* E-RecTrac

* Preventive Maintenance Personnel Scheduling

* Inspections/Results

« Planning/Budgeting
 Landscaping/Trees

* Maintenance Scheduling

Vermont

PDA Handheld Interface V i
m Recreation & Parks Software

Making a name in the business,
one satisfied customer at a time
Call us Toll Free
877-883-8757

12 Market Place, Essex Jet., VT 05452
www.vermontsystems.com
sales@vermontsystems.com
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BENEFITS OF MEMBERSHIP IN THE
VERMONT RECREATION AND PARK ASSOCIATION

X3

¢

Align yourself with 400+ professionals & volunteers who operate with a shared mission, vision, and values.
Access tools and resources to position recreation and parks as essential community services.

Develop strategies to advance and thrive within your profession and as an agency/organization.

Build your skills and your professional network too.
Shape our profession today and tomorrow. NEW & RENEWAL

MEMBERSHIPS
ONLINE at www.vrpa.org.
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As a VRPA member, you will receive:

Recreation Check-In — Weekly information and happenings, via email.
The Advocate - VRPA newsletter — three issues a year, via email.
VRPA Membership Directory — Annual directory of member contact information, electronic format.
Discounted Fees — Conferences, workshops and event registration fees, and advertising rates.
Professional Assistance — In person and online.

VRPA website — Access the VRPA website at www.vrpa.org.

May 1, 2018 to April 30,2019
APPLICATION AND ANNUAL RENEWAL

Name: Title:
Organization: Address:
City: State: Zip Code:
Office Phone: Cell Phone:
Email:
Classification (See next page for classification descriptions) Number of Persons Membership Fee
[ ] Agency (check one)
[]1-4 staff $270
[ ]5-10 staff $375
[ ]11 or more staff $485
[] Individual Professional - -One - - $75
[] Board/Commission $110
(Includes ALL board/commission members)
[] Commercial (inc. link from VRPA website) --One - - $180
[ ] Student [ | Friend [ | Retiree (check one) --One - - $25
[] Honorary Life --One - - Complimentary
[] Check Enclosed [_| Payment Being Mailed Total Amount Due $

New memberships received in the months of Nov, Dec and Jan are half price. New memberships received in the last
three months of our fiscal year (Feb, March and April) are full price and include the following year membership also.

Would you like to become more involved with VRPA? Listed below are the various VRPA committees. Please check if you
are interested and someone will contact you. Thank you for your interest!

[1 Membership  [1 Newsletter [] Performance Showcase [] Summerama [ Executive Committee
[1 Track & Field [1Awards [ Maintenance Workshop  [] State Conference [] Northern NE Conference
[1 Other ways you’d like to help:

Is there a VRPA member who influenced your decision to join? Are you a member of NRPA? [1Yes [JNo
If yes, who?

RENEW YOUR VRPA MEMBERSHIP ONLINE by May 1% at www.vrpa.org.
Or print this application and send to VRPA, 721 Main Street, Colchester, VT, 05446.
Questions? Call the VRPA office at 802-878-2077.
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